
Salem-Keizer Public Schools
Music and Theater Program Office

Facebook as an Advocacy Tool



Group photo with
all staff. This photo
is updated every
August to include
new hires.

Image with district name and
content at a quick glance.



High Engagement Posts
Monthly Student Spotlight Series: Canva w/Student Pictures



High Engagement Posts
Salem-Keizer Intermediate Choir Festival: Video



High Engagement Posts
Salem Bands March in the Salem Holiday Parade: Pictures



High Engagement Posts
SK Bands Compete at “Bands of America” Marching Band
Clinic and Competition, hosted at West Salem HS: Pictures



High Engagement Posts
2025-2026 Theater Calendar: Canva Graphic



High Engagement Posts
Elementary Music Teacher Training: Video



High Engagement Posts
Job Opening Posts: Canva Graphics



High Engagement Posts
Student Success Story: Graphic and Video



High Engagement Posts
2026 All-State Performers/Presenters: Canva Graphics



Thursdays
Weekly “Upcoming Events” Graphic

Daily
Concert Pictures or Videos

Special
Fundraisers and Plays/Musicals:

One week before
One day before or day of (teacher preference)

Student/Teacher/Program Recognition
“Timely Manner”*

Re-posts
We often have the opportunity to share posts originally shared by schools

Posting Calendar



We try to keep posts down to no more than 2 posts a day with several
hours between each post, as much as possible.

This gets tricky when there are multiple large events happening in a
short period of time, so I organize out posts in advance and do less
of the “regular” posting in order to accommodate additional special
posts.

Digital Media is organized on my desktop:
Saved as a PNG or JPG with the “to be posted” date at the beginning
of the title
Organized into a “now” and “later” box on my desktop screen

“Now” is this week
“Later” is next week and beyond

“Timely Manner”



I attend as many performances as possible and take pictures and video just in case at every
opportunity - I have a ton of pictures and videos on my phone that have never been shared.
Teachers and friends take pictures and video at concerts I can’t attend and send them to me. This
is especially helpful on nights where we have many concerts happening at once all across the
town.
Teachers create and share their own digital content on their school/program Facebook pages and
I share directly from there when I can (this helps increase their foot traffic, too!)
Teachers send me files to share
Booster Parents send me files to share
Canva!
Don’t be afraid to use AI to help create engaging posts! 

Where Does Content Come From?



Like/Follow as many local music/theater-adjacent businesses, 501c3s, groups, TV and news agencies, and schools as you can.
Share out their content when appropriate

Reach out to your local music stores and ask them to like/follow your page
Invite them to share posts occasionally, asking them to share specific ones that might benefit from higher traffic

TAG!!! Be sure to tag other stake holders:
District Facebook page (i.e. Salem-Keizer Public Schools)
School Facebook page (i.e. South Salem High School)
School Program Facebook page (i.e. South Salem High School Orchestras)
When appropriate: TV/News, MEA, etc.

Share your page! Invite your friends, family, and colleagues to like the page, but also hit up your local Facebook groups (local
“Moms” groups are a great place to start):

i.e. A parent in the local Moms group asks “does anyone know where I can take my kids to see a choir concert?” - Answer
the question, then share, “Feel free to like/follow Salem-Keizer Music and Theater - I update it weekly with a calendar of
events!!” (Don’t forget to include the link!)

Feature PEOPLE (students and community) as much as possible - they will like and share.
Be an active poster with a variety of types of posts.
Create a QR code that takes people straight to the Facebook page - stick it in programs and posters, and display it at events
for people to scan.

Building an Audience

https://www.facebook.com/skpsmusicandtheatre

